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{4 SYNOPSIS

Topic: A/B Split Testing — How to use A/B Split Testing to Increase
Conversion Rates, Challenge Assumptions and Solve Problems

We recently released the audio recording of our clinic on this topic. You
can listen to a recording of this clinic here:

A/B Split Testin

Most of us are familiar with the concept of using A/B split testing to
determine which elements on a page are helping the performance of a web
page, and which are not.

For instance, one might typically test two different headlines on a landing
page. One would then outperform the other, and you would know which is
the top-performing page.

However, there is more you can do with A/B Split testing.

1. You can use A/B split testing to better understand visitor behaviors and
priorities when visiting your site.

2. You can use A/B split testing to solve specific problems you have with
your site pages. In other words, use it as a diagnostic tool to find out
what is going wrong and how to fix it.

3. You can use A/B split testing to dramatically challenge assumptions you
may have about the "best"” way to design or write a page. (Test not
only changes in minor elements, but also complete and dramatic
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